HT GOUNTDOW

By GEORGE A. MOZEALOUS
Director
Exploring Service

FROM THE ROCK-BOUND COAST of
Alaska to the sunny shores of
Florida, council Explorer planning
committees are launching the new
Exploring program. It should get off
the launching pad this year in each
of the 535 councils,

At every council’s “Cape Canav-
eral,” careful groundwork by adults
is necessary, but at the countdown,
Explorers and other teen-age opin-
ion leaders, including girls, must be
there to avoid a misfire. Both the
force of youth opinion and speed in
getting off the launching pad are
vital to put our Explorer program
into the orbit of the needs of today’s
high-school age young men.

Among the councils reporting
successful blast-offs at the teen level
by the first of this yvear were five,
in the states of California, Missouri,
Minnesota, Ohio, and Connecticut.
Here’s what they did, following the
lead set by the nationally televised
“Exploring with Hope” program
late in November.

San Franciseo Counecil

Principals of over thirty high
schools set the stage for the Golden
Gate launching. With their wives
they were briefed on the program
at a complimentary dinner, Later
each principal selected two outstand-
ing boys, preferably with a year or
more to represent his school,

Three weeks later these represen-
tatives, accompanied by an assistant




principal or dean, attended a dinner
where the new program was pre-

sented.  After viewing the movie,
This Is Exploring, each table of ten
held a buzz session on how to pre-
sent Exploring to their schools.

A follow-up in the schools is
under way. Executive staff men ap-
pear at assemblies with an explana-
tion emphasizing post specialties.
They distribute return post cards for
the bovs to indicate their preferences
in special-interest fields. In this way.
three thousand bovs will be con-
tacted.

Meanwhile almost a hundred in-
dustrial and professional executives
are being called together to learn
about the specialty featuring of Ex-
ploring and to help sponsor specialty
posts. The aroused interest of youth
will not be allowed to cool without
an opportunity to join,

81. Louis Council

On the banks of the Mississippi.
the blast-off took place at a popular
disc jockey's “St. Louis Hop” on
television. Two hundred and fifty
Explorers and their dates listened to
Explorer Director Bob Nichols out-
line the new program. When the new
blazer and slacks were modeled.
they brought oh’s and ah’s from the
girls as well as the boys. The rest of
the hour was spent in dancing.

A few days later. teams of Fx-
plorers visited high school assem-
blies to describe the new program.

Gamehaven Council

In the Panl Bunyan country, 250
teen-agers from six southeastern
Minnesota counties joined in the
launching. They held a record hop
and square dance at the county fair-
grounds in Rochester led by a popu-
lar dise jockey and a well-known
caller.

The program began with a dem-
onstration by a couple from a ball-
room dancing school. The Explorer
movie was shown, the blazer and
slacks modeled, and the emblem and
code posters displayed. Nondancers
had a game room for their entertain-
ment. Evervbody participated at the
snack bar.

Toledo Couneil

Along the Great Lakes. Toledo
area high-school newspaper editors
and student council presidents were
invited to an Explorer information
meeting. All but two schools were
represented at the two-hour evening
session held at a hotel.

After the guests were welcomed
and introduced, the Scout executive
disclosed the purpose of the meet-
ing. Three visual aids were shown—
filmstrips with recorded narrations
from the pamphlet, Explorer Leader
Basic Training. First Session. Part
11—A Look Ahead; and Third Ses-
sion. Part I—Exploring Activities;
motion picture, This Is Exploring.

During the question-and-answer
period, the girls asked almost as

many questions as the boys. The
new program was summarized, and
the young people were asked to tell
the Exploring story among their
friends. The editors were given a
written outline of the program and
asked to run stories in the school
papers, which many of them did.
The meeting closed with refresh-
ments,

Quinnipiac Counneil

In New England, a launching took
place at a high school leaders’ con-
ference in a well-known New Haven
restaurant, Formal invitations were
sent to junior and senior class lead-
ers — class  officers, editors, club
presidents, and team captains. The
two hundred attending were about
equally divided between boys and
girls, twenty-five per school.

The participation of the television
disc jockey from “Connecticut Band-
stand,” played up in advance pub-
licity, proved to be a major drawing
card. The only adults present.-were
those who had a part in the program,

The formal hour of the program
consisted of the Explorer movie and
a discussion of how to spread Ex-
ploring through teen-age speakers
and poster contests. Editors were
oiven a mimeographed statement of
the new program. The last two hours
were devoted to refreshments and
dancing to records and a live band.

Follow-up on the launching in-

(Continued on page 28)
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#8Tar Preparep” is such a basic concept in Scouting
that it provides the motto of our movement. Scouts
and leaders applying this motto in times of emer-

gencies and disasters have dramatically illustrated the

service values of the program.

The unpredictable and urgent needs for emergency
service demand special training in pertinent skills for the
aid to be most effective, The skill to serve is as vital as
the will to serve.

After more than a quarter century of experience in
assisting at scenes of disaster, culminating in the 1937
Ohio River floods, the Boy Bcouts of America defined its
Emergency Service plan. This was revised to meet war
and postwar conditions.

To maintain Scouting’s reputation of able as well as
willing service in emergencies and disasters, the plan was
brought up to date and simplified late in 1958. Alterna-
tive qualifications and methods of meeting some of them
add to the flexibility of the plan without lowering the
standards.

In addition to Explorers, older Boy Scouts may qualify
now. Everyone doing so will receive a pocket certificate.
This in turn entitles him to wear the emergency arm band
only while on duty or training. The certificate and arm
band are the only forms of recognition provided.

Emergency Service Requirements

1. Be a registered Explorer or Bov Scout fourteen
years of age and in the ninth grade or higher, or fifteen
vears of age regardless of grade.

2. Personal fitness—~Qualify for the Personal Fitness
merit badge, or do each of the following:

a. Submit, on a standard Boy Scouts of America med-

ical record form, evidence of a thorough health exami-

nation by your doctor,

b. Demonstrate that you have a good understanding

of the reasons for being fit; the importance of sanita-

tion, immunization, cleanliness, proper diet, personal
health habits, and prevention of accidents.

¢. Swim 100 yards.

d. Demonstrate that you can meet the following physi-

cal fitness tests after you have trained for them regu-

larly at least four days a week for four weeks; push-

ups, 18; pull-ups, 5; sit-ups, 45; vertical wall jump, 16

inches; running, 1 mile in 714 minutes.

3. First aid—Qualily for any one of the following:
Red Cross standard first aid course, Bureau of Mines
standard first aid course, or First Aid merit badge.

4. Special skills—To show that you are trained or
proficient in one of the following emergency service fields,
submit evidence that you have completed the necessary
merit badge or course {indicated below).

Lifesaving—-Red Cross junior or senior course, or

YMCA junior or senior course, or Lifesaving merit

badge.

Radio—Federal Communications Commission amateur

or novice license, or Radio merit badge.

Light-duty rescue—Standard Civil Defense course,

Firesafety—TFire department course, or Firemanship

merit badge.

Public safety—Police or safety council course; or

Safety merit badge.

Boat handling—Red Cross course, U.S. Power Squad-

ron course, Coast Guard Auxiliary course, or Rowing

merit badge.

5. Know the mobilization plans of your unit, district,
and council.

6. Participate in a mobilization of your unit.

7. Discuss with your Advisor or Scoutmaster poten-
tial causes for emergencies and disasters in your com-

munity, such as flood, fire, earthquake, storms, and power
failure. Tell how you might serve in such situations,



e Troop anp PatroL StunTs. Serious
and comic “show stoppers” from the
stunt files of successful Scouters.

e Fun arounp THE CAMPFIRE. Sugges-
tions for all the elements of a good camp-
fire program-—fire building and lighting.
opening ceremonies, songs, storytelling,
games, stunts, and contests.

e Troor Parent EvEnts. Ideas and
ingredients for parent events throughout
the year. Helpful suggestions on pro-
graming, staging dinners, and promot-
ing attendance.

» Boy Scout GamEs. A volume of tested
games for advancement or fun. Written
by Charles . Smith, an authority on the
play way of teaching.

s Lost. Tells how to conduct a search
for a lost person, how to train Scouts for
search duties, and what to do if lost.

e Tue Boy Scour ProGram QUARTERLY.
A supermarket of helpful program ideas
for troop and patrol meetings, hikes,
camps, and other events. Two copies are
ziven free of charge to each troop. If you
do mnot receive yours, check with the
council office.

e Boy Scout LEapEr’s ProcraM NoTe-
BOOK. Serves as a companion to the pro-
gram quarterlies. It outlines monthly
themes, providing space for planning
notes on vour troop’s weekly activities.
Councils distribute this handy book each
year in late summer.

e SCOUTING MACGAZINE. A monthly source
of informative and inspirational stories
about Scouts and Scouters. You subscribe
to this magazine when vou register with
the Boy Scouts of America each year.

e Bovs’ Lire. The nation’s foremost
youth publication. This monthly maga-
zine offers a wealth of program material,
much of it keyed to the themes of the
program quarterlies,

These are the books and magazines that men like your-
self find best to put snap in troop programs, answering
questions of organization, and providing general infor-
mation on Boy Scouting. By their own choice, Scoutmas-
ters have elevated this literature to the philospher’s
highest category—"“some few to be chewed and digested.”

MAGIC woRDs that open doors today, even to
top-secret areas, are “Boy Scouts of America,”
A dozen Eagle Explorers of Boulder Dam Council
found that this applied to the Nevada Test Site
of the Atomic Energy Commission near Las
Vegas. These boys were the first visitors, except
for official observers, at the Camp Mercury site.

The modern magic words, however, do not
operate instantaneously as “Open sesame” did
for Ali Baba. They must go through channels to
get the best results—or in some cases, any results
at all.

Plans for the Explorers’ visit were begun by
the council in January, 1957. At that time a
request was made to the A.E.C. public relations
office in Las Vegas. It is reported that permission
had to be cleared with the commission in Wash-
ington, D.C. At any rate, the event was finally set
seven menths later on July 14.

Patience paid off, for the Explorers got the full
treatment, Scientists on the staff who briefed
them on operation were Dr. Alvin C. Graves,
scientific adviser; Dr. Gerald C. Johnson, test
director; and James E. Reeves, test manager,

In the Rad-Safe Building near Control Point
the boys received a run-down on radiation and
safety procedures, They were familiar with pro-
cedures in the Uranium Room, the dining room
where they had lunch. On Frenchman Flat they
inspected Control Point and the results of blasts
as close as 100 yards from the firing site.

This group illustrates a program procedure
valuable for all packs, troops, and posts. The
name of the Boy Scouts of America opens doors
to many places where program features can be
staged. The secret is to ask the cooperation of
the right people at the right time so arrangements
can be mutually satisfactory.
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: Mail this coupon foday!

\ Discover how it has

) brought success to thousands
\of fund-raising projects!
ACTUAL SAMPLES . . . FREE!

The Grace Line Co. /0] Losalle Ave.

Minneapolis, Minn.
Without obligation,

send AcTvUAL NaPxIN
SampLES and quantity prices. Dept. 554

Name

Zone___ State

i

i

i

i

l Addres
i

[

NAPKINS

® More than 25 beau-
tifully-illustrated
designs

@® Dinner, luncheon
and miniature sizes

® Cellophane-wrapped,
50 to package

® Appropriate “grace”
adds touch of
reverence for all
occasions

Sell Graceline . . . sold
successfully by thousands!

The GraceLine Co.

807 loSalle Ave., Minneapolis, Minn,

SLEEPING BAGS

S

MOR-SAN

Tents - Camping Equipt. - Low Pricss

Send 2¢ for MEW 160 page Catalog
Tent-Camping handboek

10- 19K 30th Ave., Long Isiond City 1, N.Y.

TENTS

SMAKE MONEYS

s
this easy way:
Build those BIG SUMS for your new projecis! Make
money {o meet club expenses, 10 gel new squipment, pay
for transportation, cover your camp expenses. Take ad-
vantage of this most suc-
cessful  money- makmg
plan that invoives no
risks, no outlays of
money, You sell the
cholce Breakwater Soap
L 1o friends and neigh-
bors. This quality soap
is & proved sales win-
ner to make BIG
MONEY. Mail cou-
pon for returnable
samples and all de-

tails. . . . NOW!

REHOBOTH PRODUCTS CO., Dept, 28
Rehoboth Beuch, Del,

Please send returnable samples ond full de-
tails on the easy money-making plon.

COUNTDOWN

{ Continued from page 7)

cluded a student interest survey in
the ninth and tenth grades, a Sunday
feature in the New Haven paper,
and running the Explorer movie on
television,

Your Council

If your council’s countdown is
still to find out when and
where it will happen, how many
high-school-agers will be there, and
if you can help. The chairman of
the council planning commitiee on

come,

Exploring is the man responsible for
this as well as preliminary phases
of the launching.

Plans are detailed in a public rela-
tions kit, The New Exploring Pro-
last May.
committee
chairmen will be given in a special
session Thursday afternoon, June 4,
just before the National Council
meeting in San Francisco.

gram, sent to councils

Further assistance to

Be sure vour council has high-
school opinion leaders at the count-
down, Then keep firing umtil the
skies are filled with new Explorer
satellites, so that young Americans
will see Exploring wherever they

look.

S TAMATY

“There wasn't anything for
me io fix.”

SEND
FOR
CATALOG

The 5 gal.,
clear water back-
pock extinguishers of
maony uses. Complete
protection at jow
cost. Easily operoted
by ony boy. Every
troop needs them.
Protect your campl

ORDER NOW!

D. B. SBUTH & CO., 400 man 7., UTICA 2, N.Y.

, Complete handicraft Proj.
ect Kits with all necessary
materials and easy instructions! Per-
fect for Teachers, Scout groups, Clubs, Organiza-
tions. Kits as low as 15¢ each! Moke and seli
beautiful corsages, party fovors, place cards, etc.
ldeas for year-around use! Posteard brings you
FREE colorful Catalog. Write TODAY!

HOLIDAY HANDICRAFTS,
APPLE HILL, WINSTED 4,

YOU FLY ALONG

!NC.
CONNECTICUT

in your Old Town Lopstrake “"16”

HERE'S A CRAFT for the young and ven-
turesome, She’s sized for speed and easy
handling—makes 32 mph with 40-hp,
motor. Deep bow fights wave and storm;
tight cedar planking assures long, sea-
worthy life. You'll find her the perfect
partner for boating {un and exeitement.
FREE CATALOG describes sturdy Old Town

lapsirakes, eanoes, dinghies, sailboats, skiffs
for every pocketbook. Send for FREE copy.

OLD TOWN BOATS

| Oid Town Canoe Co., 663 Fourth 3%, 0id Town, Maine H

‘ PLEASE BEND ME FREE CATALOG l
| Name ]
! Address l

L_‘ City State ,_J




